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Note:    a)  No additional answer sheets will be provided.

          

b)  All sub-parts of a question must be answered at one place only, otherwise it will not be valued.

          

c)  Missing data can be assumed suitably.





Bloom's Cognitive Levels of Learning (BCLL)

	Remember
	L1
	Apply
	L3
	Evaluate
	L5

	Understand
	L2
	Analyze
	L4
	Create
	L6









Part - A 


Max.Marks: 6x2=12

[image: image1.wmf] Answer all QUESTIONS, EACH QUESTION CARRIES 2 MARKS.
	
	
	BCLL
	CO(s)
	Marks

	1
	What is Consumer Behavior?
	L1
	CO1
	[2M]

	2
	What is Consumer motivation?
	L1
	CO2
	[2M]

	3
	What is meant by cross – culture influence?
	L1
	CO3
	[2M]

	4
	State the concept of pre-purchase processes.
	L2
	CO4
	[2M]

	5
	Write short notes on customer retention.
	L4
	CO5
	[2M]

	6
	List out Roots of consumerism.
	L2
	CO6
	[2M]








           Part – B


Max.Marks: 6x8=48
ANSWER ALL QUESTIONS. EACH QUESTION CARRIES 8 MARKS.
	
	
	BCLL
	CO(s)
	Marks

	7.
	Describe the evolution and trends of consumer behavior. 
	L4
	CO1
	[8M]

	
	OR
	
	
	

	8
	Explain the concept of rural consumer behavior.
	L2
	CO1
	[8M]

	
	
	
	
	

	9.
	Analyze the relationship between motivation and consumer buying behavior. Which factors are necessary for consumer buying behavior process?
	L4
	CO2
	[8M]

	
	OR
	
	
	

	10
	Write short note on the following : 

(a) Motivation and its factors. 
(b) Perception and Consumer Behavior
	L2
	CO2
	[8M]

	
	
	
	
	

	11
	Elaborate the terms social class and culture influence.
	L5
	CO3
	[8M]

	
	OR
	
	
	

	12
	What are the demographic factors? Explain with suitable examples.
	L4
	CO3
	[8M]

	
	
	
	
	

	13
	What are various steps in consumer decision making process? Discuss each step with example.
	L2
	CO4
	[8M]

	
	OR
	
	
	

	14
	Discuss high and low involvement decision making process with diagram.
	L2
	CO4
	[8M]

	
	
	
	
	

	15
	Briefly explain various research methods with suitable examples.
	L4
	CO5
	[8M]

	
	OR
	
	
	

	16
	Write the features and benefits of customer analytics.
	L2
	CO5
	[8M]

	
	
	
	
	

	17
	List and explain Rights and Responsibilities of consumer.
	L4
	CO6
	[8M]

	
	OR
	
	
	

	18
	Explain the concept of consumer protection act 1986 & 2019.
	L4
	CO6
	[8M]


-- 00 -- 00 –
H.T No





Regulations:


A22











PAGE  
Page 1 of 1

_1604898669.unknown

